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—DITOR'S NOTE

I had the fortune of sharing a meal with a
handful of UAE-based artists, recently, working
across various fields. Between all of us, fewer than
half a dozen, we could boast more than 80 years
of combined experience. So, you can imagine what
we all brought to the table — challenges, awards,
anecdotes, lessons, and more, but mostly the
room filled up with empathy. A nod, a hug, and
a handshake, which suggested we spoke the same
language — sometimes via paint, other times via clay,
and on a few others, that of words and notes.

As creatives, we need our space and our moments
of quiet, but just as much as we need and crave that,
we draw much from the energies of one another.
Don’t we? The simple meal reminded all of us
that we needed to step out, often, to whisper and
sometimes even to shout out loud about our creative
processes; you never know who is listening and
who had already been there, or is aspiring to, and
something could be born — not just a new work of
art, but perhaps a wave of support.

As we breathe in ‘collaborations’, we often forget
that a lot can happen over a box of pizza gone cold,
just like we did on one hot, humid night in Dubai. I
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hope you do too.

P.S.: In an era of ChatGPT and Paywalls, we’re
daring to create original content and offer it to our
readers without a fee. Your support would go a long
way. Subscribe to the portal and meet us on social
media as well.

S
Purva
founder—editor
hello@purvagrover.com

"

The Sharjah Art Foundation has announced its open call for the
residency programme, with a deadline of 30 August 2025.
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| SCREAM, YOU SCREAM,
WE ALL SCREAM FOR
Ct CREAM

We'll be using all ice cream puns, so beware! Our stop is the Museum of Ice Cream
(MOIC) in NYC. Are you ready to rediscover your inner child?

What kind of New Yorker do you wish to be
during your visit to NYC? The passionate Broadway
fan seen only around Times Square, the must—do—
it—all tourist hopping on and off the City Sightseeing
Buses, the history buff walking timelines, or the
ardent museum lover ticking every museum on the
list? The chances are you wish to be a little bit of
each — after all, it is not every day you find yourself
in NYC, correct? Now, irrespective of where you
start your exploration of the destination, you are
unlikely to have the Museum of Ice Cream (MOIC)
on your itinerary. And what can we say about that
except that we're sorry if you missed it!

The reasons for missing this museum on the
itinerary (even if you are the ardent ‘museum’ lover)
could be many and mostly salty (pardon the pun, but
we had to). After all, you are in the land of MoMA
(The Museum of Modern Art), and considering
MOIC may sound less fancy. There’s just so much
to pack in a day, after all. But here’s where you are
wrong, and the sweet news (oh, here we go again)
is that we will tempt you on board real quick. So,
if you have kids, just one scoop of information
(you'll get used to the puns) should do the trick —
unlimited ice cream! And if it’s just you, the adult/s,
then the same information would do the trick again
— unlimited ice cream! I scream you scream, we all
scream for ice cream, shall we enter Museum of Ice
Cream, NYC?

Located at 558 Broadway, what awaits inside
is what dreams are made of. Walking through the
lobby, you will be tempted to get your hands on
the cutesy items in the retail shop — from stuffed
unicorn toys to [ Love You More Than Ice Cream
candles — if you make it past the lobby without Stay
Cool lapel pins or I-Scream nails — we salute your
self-control — but we can tell you that it will be put
to the test in the next few steps. Our advice is: Let it

go, let it go... Don’t hold back anymore. To test the

limits and break through. No right, no wrong, no

rules for me. I'm free.

Your friendly host will welcome you into the
oh—so—pink corridors, where you will get to invent
your Ice Cream Name (yes, that’s a thing here) and
wear it on your sleeve throughout your visit. Justin
Freezer, Demi Gelato, Kanye Zest, and Sarachino
Jessica Parker will accompany you. Come on, we're
not telling you who we were! Next, you will be
offered a cup and a cone of strawberry and raspberry
ice cream (or whatever the week/day’s flavor), with
an option of asking for a repeat sans judgment. From
here on, it will all be a sweet ride. Hop on.

It’s nearly impossible to list our favorite things
at the museum, but here is a sample of what we did
there (two hours plus, yes, time flows when you are
in the land of berries and sprinkles!).

@ Spin the wheel; we spun it until we got tired
and loved playing, irrespective of where it
stopped. Sample this: Secret Handshake (create
a performative handshake for a superstar),
Toppings Tree (name unique toppings until
someone repeats), Candy Concentration (Repeat
and add a new sweet—Dove, Starburst, Dove,
Starburst, M&Ms) and more!

@ In one of the halls, we opened the little window
and said hello to Maryellis Bunn, founder of
MOIGC, as she swang in the clouds.

@ We saw many ice cream parties (tea parties
seem to be a thing of the past!) ongoing in the
Celebration Room, done up oh—so—pretty with
three—tier stands dotted with faux cupcakes, pink
balloons, and more. As we indulged in raspberry
popsicles, we admired the girls playing gracefully.
You may raise your pinky here!

@ We rode the Celestial Subway. Our destination?
The sweetest place in town! The subway is
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[CE CREAM IS, AFTER ALL, HAPPINESS CONDENSED, SAID WHO?
HEAD TO A LIBRARY OR (GOOGLE TO FIND THAT OUT.

powered by ice cream and Dolby, providing sights
and sounds.

Step into the Banana Jungle: Now, that’s what we
call a Banana Split mural. Yellow meets peaches—
pink hues here, and just walking in and out of the
jungle guarantees giggles.

Leave your mark here as you play with the
alphabets on the Magnet Wall. Play by yourself or
with other visitors; nobody will mind if you add a
few toppings to their words and sentences!

Ice Cream quiz, anyone? We learned about the
history of ice cream from 2000 B.C. to now as

we walked along the timeline on the wall! Did
you know that in the 1500s, Mughal emperors
from India created kulfi — a fruit sorbet famous
in southern Asia? The cute mural of ‘Lift Me Up’
(MOMYD) ice cream scoops taught us everything
we needed to know about flavors and types of ice
cream — Cookie Dough, Mochi, Burnt Honey,
and more. The antique Kulfi molds and other ice
cream equipment taught us how we need to take
our ice cream seriously. Takeaway: We will also
draw out our ice cream quiz.

In the Sprinkle Cave, duck your head, elders, and
tall kids, and sit back and catch your breath in
this colorful getaway.

Are arcade game lovers ready? Candy floss
awaited us here (and we had our share!) as we
played all the popular games you may find in your
neighborhood arcade. We got competitive, but we
stayed civil and fun, we guarantee. Even the most
Vanilla person amongst you would not keep calm
here.

@ Jump into the sprinkle pool? Lest you think,
children dominate this museum area — you’ll
be surprised. The hosts asked us to jump in and
insisted we do so. A scoop of advice: No shoes,
please.

@ Want to slide down (instead of using the
elevator)? Slip into the cozy safety bag the host
provides, and you go down the pink slide. More
ice cream scoops and more flavors await. The
slide is what we call the ultimate Hot Fudge
Sundae experience.

@ Instagram lovers, behold, for the Rainbow
Hallway awaits. Dimly lit, the series of archways
will have your heart and guarantee you all the
hearts, likes, and shares on those posts, stories,
and reels. Pose on.

@ Crosby Lounge is where we savored Watermelon
Margarita, Pinktini, and Cookie Monster shake.

In short, once inside, you can turn the clock —
you will be the child in the candy store — it will
be the best money you’d spend during your stay.
You can always and should go to Michelin—star
restaurants, bars, pubs, and lounges, but here’s where
nobody will judge you, your itinerary, your sweet
tooth, or your urge to jump into a room of sprinkles!
We even jumped into a tub of pink thermocol balls.
No, we’re not telling you how old we are or how
young we felt! What can be better? What would you
have gained (besides the calories, never mind those;
once in NYC, you will be walking 20,000 steps a
day; walking is the only way to absorb NYC; you
have seen those memes, haven’t you!?) — is the
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experience that unlimited fun is for both grown-ups asking you to leave till you drop! P.S.: If you take
and little ones. Time to sprinkle some happiness in your the VIP Ice Cream experience, you will face no
itinerary? Reserve your tickets now. queues and be spoilt with a choice of a free drink
We can’t sugarcoat the truth (yes, we are the from the MOIC cafe and 10% off on the retail items.
mindful visitors) But since everyone is willing to share the space, the
@ We expected every guest to be more mindful and experience is also pretty smooth.
take only as much as they could eat! Sadly, guests P.S. How many ice cream idioms and phrases did
trashed full scoops and cups of ice cream and candy you spot in the piece above?

floss into the bin. Now, don’t do that, sweet one.
We wish there were a way to guarantee no wastage.
Do you have any thoughts on this? Maryellis Bunn,
please.

@ Ice cream isn’t gender—biased, but ingrained
thoughts of a lifetime suggest pink is for the girls, so
while as much we loved each bit of the pink in the
interiors, a mix of other colors would attract one
and all. Even Elsa loves a blue gown!

@ Yes, the tickets may seem pricey ($25-$33), but
if you think about it as a play date of friends and
family, with a playing area, history lesson, an
Instagram corner, and, of course, ice cream, and
more — then it’s value for money — no one is

Purva Grover is an author, journalist, and
creative entrepreneur. She is the founder—editor of
storiesoverart.com, a sanctuary for all who find solace,
inspiration, and purpose in art. In a world that often
overlooks the significance of art, she stands firm in her
belief that it is essential, more so than anything else.

9 storiesoverart.com
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TOM ROY
N DUBA

A BOLD DECLARATION OF SECOND
CHANCES THROUGH ART

Radisson RED Dubeai Silicon Oasis appointed Spanish artist Tom Roy as
its first international artist—in—residence, in collaboration with World Art
Dubai 2025. The residency marks a powerful convergence of art, resilience,
and radical self—expression at the heart of Dubai’s evolving creative scene.
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Radisson RED Dubai Silicon Oasis has
named Spanish artist Tom Roy (Antonio
Ramirez) as its first international artist—
in—residence, selected in collaboration with
World Art Dubai — the first time the hotel has
partnered with the region’s largest art fair.

Held in April of this year, World Art
Dubai 2025 brought together over 400 artists
and galleries representing more than 65
countries, with 10,000+ artworks exhibited
and over 11,000 visitors attending the fair.
The event culminated in the World Art Dubai
Awards, where standout participants were
recognized across various categories, including
Artist in Residence. It was here that Radisson
RED identified Tom Roy as a creative force
who offered more than just visual flair.

What they saw was an artist whose journey
embodied resilience, reinvention, and radical
authenticity.

“This year’s fair was full of breathtaking
work, but our decision wasn’t based on the
art alone,” explains Nina Petridis, General
Manager at Radisson RED Dubai Silicon
Oasis. “Tom’s story, spirit, and unapologetic
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honesty aligned with who we are. That
kind of connection can’t be manufactured
— it’s either there or it isn’t.”

Indeed, Roy is anything but
conventional. A former engineer and
marketing executive in the European
automotive sector, his artistic journey
began not in galleries, but in hospital
corridors. At the height of his corporate
career and personal life, Roy was diagnosed
with lymphoma, a diagnosis that would
shift the trajectory of his life entirely.

“Painting started as therapy. It was
never supposed to be a career. But the more
I painted, the more alive I felt,” Roy shares.
“During one of my blood transfusions, I
like to believe I received the blood of a
generous artist. That's how I explain this
fire that never existed before.”

He eventually overcame imposter
syndrome and began showcasing his
work publicly. His early solo exhibitions
were met with acclaim, not only for his
distinctive figurative style but for the raw
emotionality that underpinned each piece.

Roy’s aesthetic is instantly recognisable:
bold, oversized hands and feet; vibrant
palettes; twisted postures; and characters
that straddle the line between surreal and
deeply human. His canvases are layered
with texture, emotion, and movement,
an ode to overcoming adversity and
confronting personal limitations with grit

storiesoverart.com
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and grace. “We see barriers where there are
only opportunities,” he says. “My goal is

to help people remember that everything
can be overcome with a strong enough
will.” For Radisson RED, this message felt
urgent, relevant, and deeply aligned with its
values.

Roy’s commissioned work for the hotel,
titled “Urban Pulse: Collective Energy,” is
a visual embodiment of the brand’s mission
to fuse art, fashion, and music in an urban,
flexible, and emotionally charged space.
The piece captures the hotel’s rhythm
- one driven by technology, diversity, and
global connectivity — and invites guests
into a narrative that extends beyond the
frame. It’s not just art for art’s sake. The
work is meant to provoke reflection,
interaction, and in true RED style to make
a statement. The piece includes disruptive
visual elements and angles that demand
engagement, both on-site and online.

“It was important to me that the art
lived within the space, not just on the wall.
I wanted guests to feel like they were inside
the story, not just looking at it,” Roy says.

In July 2025, Tom Roy unveiled
“Urban Pulse” to an intimate audience at
Radisson RED Dubai Silicon Oasis, inviting
guests, creative industry insiders, and art
supporters to engage with the work and
hear the story behind its creation firsthand.
“Dubai still has a relatively young art
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market compared to the UK, Europe, or
China,” Roy says. “But that’s also what
makes it exciting. There’s space to build,
educate, and connect with audiences in new
ways. There’s an openness here you don’t
find in older markets.”

Petridis agrees, highlighting the broader
impact of platforms like World Art Dubai
and RED’s own evolving creative footprint.
“We’ve always supported local artists,
but partnering with World Art Dubai has
allowed us to think bigger and to help
position Dubai as a launchpad for global
talent.”

She points to government support and
industry momentum as indicators of what’s
next: “The UAE’s Creative Economy
Strategy aims to double the sector’s
contribution to GDP to 5% by the end of
2025. Art-related tourism is expected to
hit $3.6 billion by 2030, and the import/
export of artworks is projected to exceed
$2.5 billion by 2026. This is not a side
conversation anymore, it’s an economic and
cultural imperative.”

For Roy, this residency is more than
recognition. It’s a declaration of second
chances, of stories that matter, and of art
that dares to feel, “I'm grateful for the
opportunity not just to share my work,
but to be part of a city and a brand
that believes in the power of creative
transformation. We all need more of that.”
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With Certified Guaranty Company (CGC) now
offering easier access to its services in the UAE,

it commemorates the occasion by grading a rare
and historic copy of Majid #1. This 1979 issue—
long thought to be a myth among collectors—
represents a nostalgic milestone in the heritage of

Arabic comics.

With its services now more easily
available in the UAE, Certified Guaranty
Company (CGC) marks the moment by
grading a rare copy of Majid #1, the iconic
Arabic comic that has shaped generations.
This iconic piece of comic history has been
authenticated with a grade of CGC 4.0.

“Majid Magazine has been a defining
part of UAE and Arab culture since the
1980s and holds a special place in our
childhood memories,” said collector
Marwan Alkhaja. “Discovering the first
issue, once thought to be a rare and
almost mythical find, is something I
never imagined possible. I am honored
to work with CGC in authenticating and
encapsulating the inaugural issue of Majid
Magazine from 1979, which will soon be
unveiled to the public. After more than a
decade of searching, this is truly a personal
and monumental milestone in my 30+ years
of collecting.”

In 1979, Majid magazine was a
revolutionary force in the world of Arabic
pop culture. Published as a supplement to
Al-Ittihad newspaper, only 5,000 copies of
that first issue were printed. The magazine
would go on to achieve legendary status,
circulating in more than 20 countries and
captivating readers across the Arab world.
With a weekly circulation of more than

150,000 copies, Majid became a key part of
childhood for generations, offering original
Arabic comics alongside reimagined
international favorites. One of the standout
examples was the Arabic adaptation of the
American comic Nancy, which became
Moza.

Despite its immense cultural
significance, the first issue of Majid was
not treated with the reverence it deserved
at the time. Most copies were quickly
discarded, either by adults who overlooked
the supplement or by children who eagerly
flipped through its pages, coloring and
cutting out coupons. As a result, surviving
copies of Majid #1 are scarce today.
Finding one in decent condition is nearly
impossible, which makes Alkhaja’s CGC-
graded copy all the more valuable.
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Arafaat Ali Khan, Managing Director
for the Middle East at the Certified
Collectibles Group, the CGC affiliate that
is making it easier for customers in that
region to submit to CGC, remarked on the
significance of this rare issue. “The grading
of Majid #1 represents more than just the
condition of a comic book; it embodies
a cultural milestone in the UAE and the
broader Arab world,” Arafaat Ali Khan
said. “It’s a piece of history that captured
the hearts of millions, and CGC is proud
to preserve it for future generations of
collectors and enthusiasts.”

For collectors like Alkhaja, the graded
copy is more than just a valuable artifact;
it’s a connection to a cultural phenomenon
that shaped the childhoods of so many in
the Arab world.

storiesoverart.com
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ITHE CYCLES OF
DENTIHY AND
MEMORY

421 Arts Campus, Abu Dhabi’s independent arts space dedicated to
supporting emerging creative practices, presents Ana Escobar Saavedra:
It Starts Where It Ends, on view until September 7. In this solo
exhibition, the artist explores the nuances of identity and identification.

oooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooooo
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At the heart of her practice lies a philosophical
and linguistic duality drawn from her mother
tongue: the Spanish verbs ser and estar, both of
which mean “to be” yet embody different meanings.
One suggests permanence, the other, transience. This
conceptual tension can be seen throughout Escobar
Saavedra’s work.

Working primarily with marble and granite —

15

materials traditionally associated with historical
preservation — Escobar Saavedra reshapes them

to reflect the body and skin’s form as vessels of
change, capturing their evolving textures, scars, and
color over time. Through this process, she creates

a sense of “preciousness” in overlooked objects and
materials while revealing the fragility within forms
typically seen as enduring. In doing so, she challenges

storiesoverart.com
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conventional notions of value and longevity,
examining the ways in which materiality itself
holds memory.

Through familiar bureaucratic forms,
including identification documents and
certificates, Escobar Saavedra reimagines how
identity is defined and contained, questioning
whether we are shaped more by records or
by lived experience. Her practice resists linear
narratives, embracing cyclical meaning and
memory. The exhibition title, It Starts Where
It Ends, echoes this cyclical nature of Escobar
Saavedra’s inquiry. Like her name—Ana, a
palindrome—it begins and ends in the same
place.

Faisal Al Hassan, Director of 421 Arts
Campus, says: “At 421, we are committed
to supporting artists whose practices engage
with the questions of our time, those who help
us see the world more clearly and imagine it
otherwise. Escobar Saavedra’s work speaks
powerfully to this mission. It invites us to look
closely, to hold complexity, and to ask: what
systems shape us, and how might we reshape
them in return?”

storiesoverart.com
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“One of our priorities at 421 is to support
emerging artists and creatives in the UAE and
the region. The Artistic Development Program
is designed to offer artists the space, time, and
resources they need to explore, experiment,
and focus on the process of making rather
than a final outcome,” says Mays Albaik,
Manager of Programs and Community
Initiatives. “We are proud to support artists
like Ana Escobar Saavedra, whose exhibition
is proof of the importance of sustained
research and practice.”

421 Arts Campus is an independent arts platform
dedicated to emerging artists and creative practitioners in
the UAE and across the region. The exhibition is presented
as part of 421’s Artistic Development Program (ADP), an
annual capability—building initiative that supports early—
career artists in the UAE, giving them the opportunity to
explore new techniques, test ideas, and create a cohesive
body of work for their first solo exhibition.
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NEEDLE, THREAD, AND STYLE!
REINVENTING GCRANDMA HOBBIES

Once considered a nostalgic pastime, embroidery is now stitching its way into mainstream fashion—
thanks to a new wave of creative minds craving calm, individuality, and a return to handmade beauty.

We're seeing a surprising resurgence
of “grandma hobbies” like knitting,
gardening, baking, and birdwatching—
especially among younger generations.
These activities, once considered quaint
or old—fashioned, are now celebrated for
their calming, creative nature. In a world
of constant digital stimulation, they offer a
refreshing break and support mental well—
being.

Embroidery, in particular, is making a
stylish comeback, led by a new generation
of DIYers who are turning thread and
fabric into wearable statements. And
you don’t need to spend a fortune to get
started.

Where fashion trends often make
everyone look the same, Rocio Gonzalez
decided to stand out. She’s the artist behind
Perdiendoelhilo, a modern embroidery
brand that blends style with substance.

“T got tired of seeing the same styles
everywhere,” Rocio says. ‘T wanted to wear

something that truly expressed who I am.”
That’s when she turned to embroidery—not
just as a hobby, but as a way to transform
everyday clothes into something personal,
expressive, and meaningful. A simple
T=shirt or pair of sneakers becomes a
one—of—a—kind piece when touched by her
needle and thread.

“T've been sewing for a while,” she
explains. “One day, I found a way to
combine the art of embroidery with
something trendy—adding a twist to
everyday clothes and accessories.” But
making unique pieces requires the right
tools, and finding them wasn’t always easy
in local stores. That's when she discovered
Temu.

“T use thimbles made from different
materials—silicone, polyester fiber, or
latex—so they’re comfortable when I sew.
I'm honestly impressed by how well they
work.”

As Rocio’s pieces gained attention,
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orders started pouring in. “Things got
serious fast,” she says. “I needed to
maintain quality without overspending.
Temu helped me do that. The prices are
great, and I never have to compromise.
Plus, they offer personalized product
options—so I can find exactly what fits my
style and workflow.”

Thanks to creators like Rocio,
embroidery is no longer a dusty pastime.
It's a movement—stitching together
creativity, individuality, and self-expression
in every thread.

Whether you're adding a personal touch to your
clothes or customizing accessories, platforms like
Temu make it easy—and affordable—to start your own
creative journey

storiesoverart.com
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Bharti Singh

A nostalgic summer art exhibition by Noora — The Divine Spark and
author Purva Grover, will run from August 13 until August 19 at Qube Art
Gallery, Dubai
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This August, Qube Art Gallery invites art and
literature lovers to step into a world of warm
memories, whispered stories, and the eternal presence
of trees. The group exhibition, “Summer Whispers
Beneath the Trees,” curated by Noora — The Divine
Spark, in collaboration with acclaimed Dubai—based
author Purva Grover, opens on August 13, 2025, at
Qube Art Gallery, Al Quoz 3, Dubai.

Inspired by Grover’s poignant book The Trees
Told Me So, the exhibition explores themes of
childhood, nostalgia, imagination, and the quiet
wisdom of nature. Grover’s short stories portray
trees as silent witnesses to human experiences—
keepers of secrets, grief, joy, and wonder. These
themes are reimagined and brought to life by a
thoughtfully selected group of UAE-based and
international artists.

Join them on a journey back to the summers
of wonder, through the eyes and expressions of
internationally based and UAE—based artists.
Bhairavi Mistry, art curator at Noora — The Divine
Spark, has curated the collection alongside artists.
Featured artists include: Moones Ben Romdhane
(Tunisia), Heinz Katzenmeier (Switzerland),

Marina Muradian (Kyrgyzstan), Ankita Chatterjee
(Singapore), and Dubai—based Indian artists Mona
Biswarupa, Kiran Kumar, Ria Shanker, Natasha
Desai, Chandralekha Dubey, Sabah Anees, Ranjisha
Raghavan, Uma Ravichandran, alongside India—
based artists Madhumita Bhattacharya and Bharti
Singh.

“THIS EXHIBITION IS A GENTLE INVITATION

over art

TO RETURN TO THE WONDER OF

CHILDHOOD SUMMERS AND REFLECT ON

HOW NATURE HOLDS SPACE FOR OUR

EMOTIONS. EACH TREE IN THE STORIES,
AND EACH ARTWORK ON THE WALL, IS A
KEEPER OF SOMETHING BEAUTIFUL AND
UNTOLD.”

— Purva Grover, author

21

Ria Shanker
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“QUBE ART HAS ALWAYS BELIEVED THAT ART SHOULD BE AN EXPERIENCE—
NOT JUST SOMETHING TO LOOK AT, BUT SOMETHING TO FEEL AND
REMEMBER. THIS EXHIBITION IS AN EXTENSION OF THAT PHILOSOPHY, AND
WE ARE HAPPY TO JOIN HANDS WITH THEM.

— Bhairavi Mistry, art curator at Noora — The Divine Spark

Exhibition Dates: August 13— 19, 2025

Location: Qube Art Gallery, Al Quoz 3, Dubai
Entry: Free

Available for Sale: Original artworks and
author—signed copies of The Trees Told Me So

The opening day highlights will include:

@ Live Reading Session: Author Purva Grover will
present excerpts from The Trees Told Me So, offering
personal insights into how each story connects with
the exhibited artworks.

@® “Memory Tree” Installation: Visitors will be invited
to write summer memories, secrets, or hopes on leaf—
shaped cards and hang them on a symbolic tree. As
the exhibition progresses, this tree will evolve into a
collaborative, living artwork that captures the voices
and emotions of all who visit.
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Kiran Kumar

Qube Art is a leading creative partner in the
Middle East’s art and design industry, specializing
in transforming commercial and hospitality
interiors through tailored art production, custom
sculptures, framing, and printing. With a focus
on brand storytelling, Qube Art brings spaces
to life with a perfect balance of creativity and
craftsmanship. The company operates across three
main divisions: Qube Art Frames — The retail arm,
offering museum—grade custom framing, fine art
printing, and personalized consultation through
four UAE branches. It caters to individual clients,
artists, and collectors, while actively supporting the
creative community with curated exhibitions and
events. Qube Artis — The B2B division, serving
hospitality brands, FF&E suppliers, and interior
designers. It specializes in large—scale custom
artwork, sculpture production, and comprehensive
framing and installation services tailored to brand
and spatial identity. Qube Art Gallery — An
e—commerce platform providing a curated selection
of artworks, sculptures, and decor accessories for
art lovers, home decorators, and interior stylists,
with UAE-wide delivery. With a production facility
capable of producing over 6,000 frames daily,
Qube Art delivers at scale without compromising
quality. Across its platforms, Qube Art stands for
innovation, speed, craftsmanship, and service—
ensuring every piece is more than decor; it's a
statement.
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MIRROR: THE ART OF EXPRESSION

LMN x Billionaire Cookies recently
teamed up for a deliciously unexpected
collab to mark a major milestone—300
cookie flavors and counting. The T—shirt
brand LMN, known for its elevated,
embroidered essentials, has partnered with
dessert powerhouse Billionaire Cookies
to release a limited—edition collection of
collectible tees and an exclusive LMN-
flavored cookie, specially crafted for the
occasion. This capsule celebrates bold
individuality, sweet indulgence, and playful
luxury—all baked into one unforgettable
partnership. Get it while it’s hot! Limited
quantities available.

The latest from the House of KARL
LAGERFELD: the Pre—Fall 2025 White
Shirts Edit — a refined reinterpretation
of one of Karl’s most iconic style
signatures. Inspired by Karl Lagerfeld’s
archival sketches, this curated collection
reimagines the classic white shirt through
a contemporary lens under the creative
direction of Hun Kim. Each piece is a
tribute to the timeless sophistication and

avant—garde flair that defined Karl’s vision,

infused with the brand’s Parisian DNA and
modern spirit.
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Summer marks the start of wedding
season — and with it, a calendar full of
celebrations. Whether you're attending a
black—tie evening, a sun—soaked beach
ceremony, or a chic city soiree, the search
for the perfect wedding guest look begins
now. Introducing the GUESS Wedding
Guest Guide — your definitive style guide
for every RSVP. From bold florals to
soft pastels, these curated pieces strike
the perfect balance between statement
and sophistication. Complete your look
with signature GUESS accessories — from
elegant heels to timeless handbags — for
a polished, playful finish made for every
moment.
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MUSIC

This October, Digital Renaissance Music Institute opens its doors in Dubai Knowledge Park, redefining
creative music education for producers, vocalists, DJs, instrumentalists, artists, audio engineers, and sonic
storytellers. Designed to function as a professional studio and powered by a spirit of collaboration, the
Institute offers an immersive, project—based curriculum that fuses cultural heritage with cutting—edge
technology. Built around Dubai’s multicultural pulse, the Institute thrives on diversity, embracing influences
from Arab, Desi, Pinoy, African, and Western cultures. Here, loops carry lineage, samples spark dialogue, and
music becomes a declaration of identity, not mere decoration. “We're not building a conservatory,” explains
Co—founder Dmitry Panov. “We’re igniting a movement that champions creative risk, communal growth, and
the freedom to show up authentically.” Students at Digital Renaissance learn through hands—on experiences.
Whether crafting beats, refining live performances, or engineering audio, every class takes place on industry—
standard equipment under the mentorship of working professionals. Highlights include hands—on production,
with access to professional studios and one—on—one and group sessions with producers and engineers; real—
world releases, ranging from streaming premieres to live showcases across Dubai’s nightlife scene, and cross—
disciplinary workshops featuring songwriting labs, D] masterclasses, and sonic storytelling sessions.
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FESTIVAL

Dubai Design Week will celebrate its 11th edition from 4-9 November 2025 under the patronage of Her
Highness Sheikha Latifa bint Mohammed bin Rashid Al Maktoum, Chairperson of Dubai Culture & Arts
Authority (Dubai Culture) and member of Dubai Council. As the region’s leading design festival, this annual
celebration of creativity and culture is held in strategic partnership with Dubai Design District (d3), a member
of TECOM Group PJSC, and supported by Dubai Culture. Dubai Design Week 2025 coincides with the
UAE’s “Year of Community’. This year’s program reflects this theme through a focus on social cohesion,
participation, and shared experiences. Design will be explored not only as a practice of innovation, but as
a social connector, and as a civic and cultural tool that can shape how we live together, communicate, and
build lasting systems of care. Through exhibitions, fairs, large—scale installations, talks and workshops, the
festival engages with the narratives of our time, creating a space for dialogue, experimentation and progress,
harnessing its position as a regional melting pot and creative hub. Key venues are located across d3, a global
creative ecosystem dedicated to design, fashion, architecture and art.
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We’ve all seen it — those bold brushstrokes on school corridors, the quirky murals in

hidden cafés, or vibrant splashes of color tucked into street corners. Have you spotted

a piece of art in the UAE that has left you in awe? Tell us about it! Where did you see
it? What made it special?
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